Communications

New brand for Pathways to Oral
Health & My Dental Care
Passport

New Pathways to Oral Health
website with over 25,000 visits

Third Edition of My Dental Care
Passport with new sensitivities
section

Digital ad campaign designed for
My Dental Care Passport with
over 1.25 million impressions per
month

Lived Experience Advisory Group

Education

New educational video series for
consumers

New instructional video for
caregivers

173 people registered for
“Accessible Oral Health 2025
ECHO"

114 people registered for
“Making Medicaid Work for You”
webinar series

Nine presentations of “Feeling
Good About Your Smile”

Medicaid Access

$10 million Medicaid dental rate
Increase

Provider guidance on seven topics
created

Digital ad campaign featuring
members of Lived Experience
Advisory Group with over
475,000 impressions per month

Administrative assistance
program for dental offices

Dental Provider Advisory Group




D .. U [ TOA

KANSAS DENTAL
ASSOCIATION

FAMILIES TOGETHER, INC.

Kansas NETWORK OF KANSAS

ﬂFs‘ﬁ. Special Olympics 6 COMMUNITY CARE
§ﬁ.ﬁ % Health and Fitness ®®®

DELTA DENTAL

FOUNDATION

NYU | DENTISTRY

Center for Oral Health Policy &
Management

COMPASS

Marketing & Advertising Partners

MEDICAL
CENTER @
The University of Kansas

- >
LEND salhpbiicip i,

Leadership Educat _ ‘ » - { _
in Neurcdevelopm — - \J : ! ‘ 5 INTERHAB
Disabilities

—— A PROJECT OF ORAL HEALTH KANSAS —

COMMUNITY ENGAGEMENT INSTITUTE
CENTER FOR ORGANIZATIONAL DEVELOPMENT

" WICHITA STATE Kansas Council on
ﬁ : UNIVER SITY Developmental Disabilities

B Healthy Blue health plan




	Slide 1
	Slide 2

